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Third Space as Advertising Space

Interaction with advertising is more likely to take place by those in Third Space

Some 13.1 million (50%) of working commuters often notice billboard
advertising, making them 7% more likely than all adults to do so.
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Commuters are a high-quality audience. For a start, nearly 60% of them are ABC1s and 35 to 44 -year-olds are the
largest commuting band.

Quality audience: Mobile groups are more likely to act on ads
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34% - Enjoy looking at

Britain's commuters spend more than a fifth (22%) of their travel time doing =
posters and advertising

and/or thinking about work. Overall, 36% of women and 50% of men say
they find it useful to use new technologies on their journey.


http://www.flickr.com/photos/edscoble/441518486/

Third Space is a social space

It can contain both private (closed) and public (open) spaces
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In an environment where individuals seek activities to pass the time and attention away from others, advertising is a
welcome distraction.
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"From an advertiser's point of view, the commuter mindset is 'this is my
time to get things done'. We have a clear idea of what type of message
you can hit people with, and what they're likely to take in, which can be
used to great advantagebo

Anthony Waithe, Head of Research, CBS Outdoor: October 2008


http://www.flickr.com/photos/holster/1679583884/

Use of technologies 6on the moveod I
themselves in Transit Points in between journeys, e.g. cafes, airports, train

stations

Access in these situations is both given (e.g. Screen/advertisments)
and taken (e.g. Mobile phone and laptop taken on journey).



http://www.flickr.com/photos/garrettmurray/4332625/

Transit Points: Cafes

Mobility, screen size and keyboard key reason why laptop often used in preference to mobile in transit points:
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Transit Points: Significance of Screens
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A street-level billboard has been installed in a

vacant retail unit in Hoxton, London, to promote the

| aunch of the Chemicale Br o
are the Night.

Activated by the motion of passers-by, this
innovative multimedia platform combines artwork,
sound, video and free, exclusive music downloads
available to mobile phones via Bluetooth.

Created by Motomedia, the window is equipped
with sensors that record dwell times and
demographic information, detecting whether those
watching are women or men and customising the
content accordingly.



