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ñDistances between places and people seem to be dramatically reducingétime and space are 
dematerialising, as people, machines, images, information, power, money, ideas are all, we 
might say óon the moveô ñ  óMo-bonding: Beyond CommunicationôïM.K. Hulme: 2008

ñItôs important because I use it to separate the 3 phases of my life in terms of home, where 
Iôm going, what I need to do in life and how am I doing it. I separate these things because 
whatever Iôm doing in that time, while traveling, I can give myself added value time. I always 
use time wisely, which is why I am organized in the things I do.ò (Male, 35)



Third Space (the space between óestablishedô social spaces) is a key space of influence, media consumption and 
personal  identity development/sustenance.

When in Third Space, 
individuals are open to 
ódistractionô, both self created 
and externally created.
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Third Space as Advertising Space

Interaction with advertising is more likely to take place by those in Third Space

Some 13.1 million (50%) of working commuters often notice billboard 
advertising, making them 7% more likely than all adults to do so. 

ñIôve text from an advert I 
saw on the street once, it 
was for a background for 
your phone of Coldplay or 
some other band.... It was 
free and so I thought why 
notò (Male, 30s)

http://www.flickr.com/photos/slavers/2291920276/


Commuters are a high-quality audience. For a start, nearly 60% of them are ABC1s and 35 to 44 -year-olds are the 
largest commuting band.

Britain's commuters spend more than a fifth (22%) of their travel time doing 
and/or thinking about work. Overall, 36% of women and 50% of men say 
they find it useful to use new technologies on their journey. 

43% - Find it really useful to 
be able to use new 
technologies on the move

35% - Find journeys give 
them a chance to read or 
learn about things they don't 
otherwise get a chance to

34% - Enjoy looking at 
posters and advertising 

http://www.flickr.com/photos/edscoble/441518486/


Third Space is a social space

It can contain both private (closed) and public (open) spaces

http://www.flickr.com/photos/ronlemise/2345620776/
http://www.flickr.com/photos/antydiluvian/688742097/
http://www.flickr.com/photos/e01/2656058861/


In an environment where individuals seek activities to pass the time and attention away from others, advertising is a 
welcome distraction.

ñThe only time Iôve ever read an advert in full has been on the train actually...just because 
Iôm bored, trying to keep my brain active...ò 

(Male, 20s)

"From an advertiser's point of view, the commuter mindset is 'this is my 

time to get things done'. We have a clear idea of what type of message 
you can hit people with, and what they're likely to take in, which can be 
used to great advantageò  

Anthony Waithe, Head of Research, CBS Outdoor: October 2008

http://www.flickr.com/photos/holster/1679583884/


Use of technologies óon the moveô isnôt always literal.  Individuals often find 
themselves in Transit Points in between journeys, e.g. cafes, airports, train 
stations

Access in these situations is both given (e.g. Screen/advertisments) 
and taken (e.g. Mobile phone and laptop taken on journey).

http://www.flickr.com/photos/garrettmurray/4332625/


Transit Points: Cafes

Mobility, screen size and keyboard key reason why laptop often used in preference to mobile in transit points:

ñItôs still nicer to do it on a laptop or a desktop...it's just quicker, everythingôs bigger...ò (Male, 30s)

ñInternet cafes could be characterized as being part of the movement of technologies and technological experiences 
across spatial and temporal boundariesòó

óThe embedding of local culture in global communicationô, N. Wakeford: 2003

ñIf Iôm sitting down for a coffee and something to eat iôll get the laptop out...
check my emails ïwork and personal, check facebook, news and stuff like 
that....iôd say a normal session of that is about twenty minutes, half an 
hourò  (Male, 20s) 

http://www.flickr.com/photos/sfphotocraft/113164308/


Transit Points: 
Stations

Information gathering in 
train stations and airports is 
high. Here individuals have 
access to several types of 
distraction and óinfo-
tainmentô.
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Transit Points: Significance of Screens

Several access points to óinfo-tainmentô and communication sees individuals making an equal number of decisions on 
where to look and what to do:

ñ...yeah I know they are there, I do notice all the screens and banners but I donôt look at them all...obviously Iôll check 
my train time, platform, important stuff like that... the only other one Iôll look at would be the news channel on that 
big screenò  (Male, 20s)

ñ...for finding out stuff I prefer screens to posters, they give you more information in
a more interesting way...I get bored reading postersò  (Female, 18)

ñ...public screens represent a new inter-section of social and economic interests in 
the public realm, bringing together diverse stakeholders... broadcasters...content 
makers and audiencesò  
óPublic screens and the transformation of public spaceô, McQuire et al: 2008



ñSeeing comes before words.  The child looks and recognises before it can speak.ò  Berger: 1972

ñAt some point in the second half 
of the twentieth century é it 
began to seem as if images 
would gain the upper hand over 
wordsé Evidence has been 
available in our childrenôs facility 
with remote controls and 
joysticks, and their lack of facility 
with languageéò  Stephens: 1998

A ómyspaceô page
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ñLogical, linear, analytic thinking remains indispensable. But itôs 
no longer enoughò  Pink: 2005

LEFT BRAIN: words and language are used to represent reality and 

its details.

RIGHT BRAIN: symbols and images are used to represent óbig 
pictureô ideas ïkey tools are emotion and imagination.

http://images.auctionworks.com/hi/44/44048/brainlogopantoneaw.jpg


A street-level billboard has been installed in a 
vacant retail unit in Hoxton, London, to promote the 
launch of the Chemical Brothersô latest album, We 
are the Night. 

Activated by the motion of passers-by, this 
innovative multimedia platform combines artwork, 
sound, video and free, exclusive music downloads 
available to mobile phones via Bluetooth. 

Created by Motomedia, the window is equipped 
with sensors that record dwell times and 
demographic information, detecting whether those 
watching are women or men and customising the 
content accordingly.


